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mIt FE

ES 4 (advertisement) |

(pamphlet) 7% & DK (med1um) B LTEITFE (receiver)

DFE7- D EHIE
(0ALD, 6" ed. 2000) DEZENO B OMNB LI IC

LTS 0DITE (action) #EZ VDL LHIHEMITAZ L THD, AfFRTIHEIL,
A ATDORT Ly VERY BT, RS ED L IIZZITFRIZ
WKDOWTEET D, & 0D,
(play-on-word) #&&eL b U v 7 IR LEBA NI TV—IEELEZD,
F—U—F  EELRE, U7y b, FrvFTL—X, Vv 7,

FOEFEA 77 V— (linguistic strategies) |
S0

1. IXC®»IT
ARBTIE, IREDSEOEHLTOED T 7 A b (text)
DHEZBZDFBIZT HN, LEERGEOBAND

BABEICE®ROHDaIa=r—a ATENE LT
ﬁ%?é; I, EBLUSIOISOED 2T A b

(context) biED TCEELMET, TNHEBEIZ
AbEANLEE D DHFE, REEiL 5w (discourse
semiotics) (&P, 1999: 208) & L THEBIZ
(holistically) &£ - AT LT T2 670, OF
0, JREIZSEFEROT 7 A R LEEEFRII D=
VT ANEPHEIERELIEET 2 LICK
ST, FLHTEIME (participants) (21 DDF &
FOVOhDIREE L THMBINGED, LEALD
(Cook, 2001: 4),

—flEFETFHE, T AU BT ‘silent auction” &\
FHDONHoT, TOEET I A MZTTHE, —&
EDX Iy A —0 v a L RONERREIC L@ LA
L5, ZNEEEOP TR 4 LTRbh Tz
CRHaA T IR RS BN L ERE RO
FIZA->T&EEITH D, A—7 varid—mlKic,
KRELRFZEY BIFHEBED &L SNTNLS A A
—IUNRHAHMN, T ‘silent auction’ (ZEEDOH TIT
PR TWZHL DT, EMOANCHAKAEN N TWNT
FIHFETHEEEEE, BREBRICEALEA (&
RIIC BB ERDL) DE-TUTL EWVI VAT A
Th-oT,

B7ZpEl e LT, BEANTRNNT b BIEEEZHBIT

1 W TERSHMAER ASREEMN  BhEdR

, —HRICT LY, US4, B, MRS, A& (billboard),

N7 Ly k
\2{57E (communicate) XN 5, F L CIhE

‘to tell the public about a product or a service in order to encourage people to buy or to use it’

ZFICEORRICTOVTHEL - Oy, BRE

J—7 L v b (leaflet)
TEIOEMEMT T2 5 X L9 & LTWAD,
Lo’ (pun) ED F

SEENY

LCHDBIELTDH, TDOIRETETHICEE T
ON, BHITEES DO W& BERE RTFHE

(typeface) TEINIZ [HEOEVI ) (T 7 AR)

DT, FRFICERICEREFRGO L I b D
b A TV, & o &, FERICET ARG
LY LTz, LrL, AF U ROBLIBLT [(HE
O e UhNERFART) LEET L8, £2F
— AR —Z FIZERENTZRHTIT6 ABED, 1A
IEDVEEZELII-> TS, R ERLIZED Ok~
BRYE (a7 AN BDEICA-TERLR, JKE
DAEAYDOER (DF Y, EITFEDTESTTFIW)
DEeA T,

AT A MCOWTEARBENGHND D TER
AV VIEET BB, Cook (2001: DIFIRHIZ DUV THa
LBEE, avT7AMIEENDHDELTROL
IR HDERETTND @

(D WA
carries or relays text

(2) EF¥ &4 (music and pictures)

(3) # =3 (paralanguage) : meaningful behaviour

accompanying language, such as voice quality, gestures,
touch (in speech), and

(substance) : the physical material which

facial expressions and
choice of typeface and letter sizes (in writing)

(4) R (situation) : the properties and relations of
objects and people in the vicinity of the text, as perceived
by the participants

(5) IR (co-text) :

that under analysis, and which participants judge to

text which precedes or follows
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belong to the same discourse

(6) FHASCAR (intertext) : text which the participants
perceive as belonging to other discourse, but which they
associate with the text under consideration, and which
affects their interpretation
(7) &M% (participants)
(8) Hne

the senders and addressers, or perceived to do by the

: senders and receivers
(function) : what the text is intended to do by

receivers and addressees

72¥3, Cook (X sender & addresser, ¥ 7= receiver & addressee
EEIEINTENFENSIT TS, TLEDCM (Commercial
Message) & fFillZ & 27U, sender & 13 EVERE (advertising
agency) DI & T, HELTWAHEE « LB addresser
IZ¥ %, £ LT receiver &iE CM % BT\ 5 1EIEE T,
addressee 1£ CM D&% —745'y NI > TWDHHFEEDN, F
P e A = I

2. V=7Vl b (leaflet) #A 7O 7Ly b

(pamphlet)
21 EE

TiE, ZZCTEY V—TVby hEgATDNRT
Vy N & BEMIZEDE SR bDERT O,

T - BETDHERET 7/ A MOKRELEEDDHIK,
HODLEBALLERL TBMERDH D, M
DWTIRE - BEfsLcY . £, HoEHREREGT
DEAR L R DEIRIICE LT EREIIT L S E
ENTLS SD D,

Je3, OALD (6" ed. 2000) (ZFEH STV 2 HEE
TR THDIEIZT D
1. brochure: a small magazine or book containing
pictures and information about something or advertising
something, e.g. a travel brochure
2. pamphlet: a very thin book with a paper cover,
containing information about a particular subject
3. booklet: a small thin book with a paper cover that
contains information about a particular subject
4. leaflet: a printed sheet of paper or a few printed pages
that are given free of charge to advertise or give
information about something, e.g. a leaflet on local
places of interest
5. flyer (also flier): a small sheet of paper that advertises
a product or an event and is given to a large number of
people
6. handbill: a small printed advertisement that is given to
people by hand
7. handout: a free document that gives information about
an event or a matter of public interest, or that states the

view of a political party, etc.
8. circular: a printed letter, notice or advertisement that is
sent to a large number of people at the same time

FRROEENG L OND L DI, K& DFEIL A
% (advertising)® < “IF#H (mformatlon) DML’
Wb TWAETHEBELTRY, B%RMIZHARD
A== v T LTWBES N H > TR XRIIE
LEEW, A TEET /A MDY 7 Le LTHN
72 108 FEFD T — & ORFE, 7 A U S OB
ZEHNFRHRT NV - FE—TALTHELEZ 1KLD, b
HVIEEITODOLDOT, LOERICES LADLYE
THDHEV—7 by b (BREEEE @A, —hbs
TR T Ly NEEEEHE) VWL DEE X
Do 2B, TRICHBNTH/ 7 Ly MIEYEE,
EffrfE, ESLAR, &7 - 1B, fEEMs, ST -
ET—TI), VATV, AV, v Uo7, tE
WIETe E LI T 5

2.2 1ERRESR (Structural Components)
Ry 7Ly MI—f%IZ, 1. & (title or headline)

2. ¥¥ vF 7 L —X (catchphrase) 3. AL (body
Ww)@30®%%#%%ﬁéhfwéﬁ Sl
BREEX Yy v F 7 LR ERR Y TEET S,

B, FEIZ 108 FEEO /T Ly R ESHT LN,
Xy v T 7 L—XLTIOWTIE, FnLsicT v
v, HE, Hh, EHR LS5 AL Uiy
EFENTND,

3. XK (Titles or Headlines)

3.1 Sk (Typeface) ¥ A 7
RBEIIZTFENETHICEE 285 T, HRER

DOHFTHRHEND (conspicuous) = & BNEFEND,

TN, ETRIFOFEN 61 il —FLVDL

BT D, WICKIXFL/NXFOMBEDED L DN

30BIHY, Tl RNIORIFORBELHA ST,

(1) MITCHELL PREHISTORIC INDIAN VILLAGE
(61 )

(2) The Mammoth Site (30 )

(3) RUSHMORE WATERSLIDE PARK (17 )

3.2 X & /) (Sentences and Phrases) D ¥ A
FREIZ T FIZEDOHNEIC OV TIHEHIZE X D
ERH Y, AR (explicit) 2> OEBEH (direct) 72
ZFAPNROZDITES> ETHRV, LT -
often they take the form of a direct injunction of a
declarative assertion’ (Carter & Nash, 1990: 78) & iR
NHORTND L MR XOBREMDGELH -
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Teo FElo, BIFMZ D MR & BRMXORED 1
BlIFoORoOMoT, ek, UTORFEIMNE A7
v N OFEELBFT 72 EORBATH D,

3.2.1 4504) (Noun Phrases) (101 )

(1) BEAR COUNTRY U.S.A. (Drive-through wildlife
park)

(2) THE JOURNEY MUSEUM (Prehistoric collections
of the western Great Plains)

(3) DEVILS TOWER (Nation’s first national monument,
Wyoming)

(4) Budweiser Beer School (Budweiser mobile beer
school)

(5) BUILD-A-BEAR WORKSHOP (Workshop of
stuffed animals) etc.

3.2.2 fa53X (Imperative Sentences) (5 1))

(1) Discover HISTORIC BUFFALO (Buffalo, Wyoming)
(2) Expand Your Knowledge of the Plains Indians
(Books and videos of Tipi Press)

(3) DINE & SHOP WITH THE PRESIDENTS (Mt.
Rushmore national memorial)

(4) CHANGE HEIGHT at NATURE’S MYSTERY
AREA the COSMOS (Cosmos mystery area)

(5) See the Trial of Jack McCall (Trial of Jack McCall)

323, Bl# A & £ 5 M #F  (Interjections with
Adverbials) (1 1)

(1) WELCOME TO THE WORLD’S ONLY CORN
PALACE (Corn Paiace in Mitchell, South Dakota)

3.2.4. %ERA3C (Interrogative Sentences) (1 i)
(1) WHAT’S PLAYING ON STAGE IN SAN DIEGO
(Guide to the performing arts in San Diego, California)

4. ¥ % v F 7L —X (Catchphrases)
4.1 X &%) (Sentences and Phrases) D% A~
—fxiz, N7 Ly hMeEERFICIDHEE, 6 FIL
FOAREELIFHERVESDRATNSD (Link,
1992: iv), ¥+ vF 7 L—RIRMEL AECEER
AT, RAFICHEEEINDEDIEEIETHRYY,
ERE, FEREN TV DA OFERIILELERT,
RNEIZa %7 MCEEDONTWTERA NI T
D —DE A G BLREN,

4.1.1 f% X (Imperative Sentences)

(1) Explore a 300 Million Year Old Wonder of Nature!
(Wonderland cave)

(2) Step into the Intricate and Entertaining World of

Woodcarving (Museum of woodcarving)

(3) Take the 2 hour tour and experience the Black Hills
from above (Air tour)

(4) Explore Our History — Enjoy Our Events (Sturgis,
South Dakota)

(5) MEET THE CHALLENGE * DISCOVER THE FUN!
(Original adventure golf) etc.

4.1.2 4 %%] (Noun Phrases)

(1) Home of “Dances With Wolves” (Triple U buffalo
ranch)

(2) The Perfect Fun Place In Any Weather! (Evans
Plunge, indoor swimming pool)

(3) Showrooms Dedicated to Sportsmen (Cabela’s,
outfitter for fishing, hunting etc.)

(4) Your Complete Black Hills Mining Experience
(Black Hills mining museum)

(5) A Fossil Site of International Significance Left Intact
for Public Viewing (Ashfall fossil beds, Nebraska) etc.

4.1.3 Y43C (Declarative Sentences)

(1) Another extraordinary season has taken shape (The
Black Hills playhouse)

(2) You’ll love golfing in the Black Hills (Black Hills
GOLF)

(3) I came under duress ... I leave with a lifetime of

pleasant memories (Doll museum) etc.

4.1.4 BER3C (Interrogative Sentences)

(1) Short on Cash??  Visit our ATM’s (CorTrust Bank)
(2) All right, who’s ready to play? (Deadwood Gulch
Resort)

(3) Are You Ready for Fun? (Rushmore waterslide park)

etc.

4.1.5 BifEF4 (Prepositional Phrases)

(1) now in our second century (Corn Palace, Mitchell,
South Dakota)

(2) In the heart of the Black Hills (Palmer Gulch Resort)
(3) Rodeos To Rallies (Sturgis, South Dakota) etc.

4.1.6 PA{EFIHE (Relative Clauses)
(1) Where 1 90
(Chamberlain-Oacoma, South Dakota)

(2) Where Cultures Meet (Oyate Trail of Southern South
Dakota)

(3) WHERE WOOD COMES ALIVE (National museum

of woodcarving) etc.

meets the great Missouri
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4.2 FOMOKEEL (Other Characteristics)

4.2.1 £ t#% (Superlatives)

(1) Absolutely the Best Tour & Entertainment Package in
the Black Hills (Mt. Rushmore Tours 1998)

(2) World’s Largest Mountain Carving ~ NOW in
Progress (Mountain carving of “Crazy Horse”, a Native
American chief of the Sioux tribe famous for helping
Sitting Bull to win a victory over General Custer’s army)
(3) The Newest Fun Craze! (Maze & Amusements) etc.

4.2.2 REZ (Exclamation Marks)

(1) The Fun ... Never Stops! (Custer State Park)

(2) Chuckwagon Suppers & Western Music Show and
Much More!!! (Circle B Ranch)
(3) Memories are precious . ..
(JET PHOTO) etc.

save them with pictures!

TR TG O TR S iz (polite) CE T
LbiFE LWEEE 27, #1213 Good. & Good!iI 1%
FEOHNPRORENEFEERTHLOOR T EHBELWN
CREES I T LSBT RS, FFIC 3@k
N IAESHI BT 2 & TH D (Leechetal., 2001:
154), hik, i (2) @ ‘Circle B Ranch’ {I™¥
TRAFUERDY g —ERLABRPLREEETHHK
BN TOLVA NI THDH, ... 1N FFEEL
X (hyperbolic) TIREDBANLTe LAWRIRIZ
720 Dkl ndyh LLY, BRERFIIEIEE D & 2 H
NEEND, LEXTOITE, LonLienb, JKED
R TIE—RIZFERIE (hyperbole) X &1L AH1H
MBI 3 5, Carter (2004: 136)iFFBRIEIZEA LT, i
4ODEATRHDHEED -

(1) Vague quantifiers:
* numerical quantifiers
e.g. dozens of, scores of, thousands of, millions of
° measurement expressions
e g. yards of, miles of, tons of
- general size quantifiers
e.g. heaps of, loads of; stacks of
* container quantifiers
e.g. buckets of, truck / lorryloads of; oceans of
* time quantifiers
e.g. seconds, minutes, hours, centuries, aeons
(2) Modifiers:
e.g. gigantic, enormous, gi-normous, massive, vast,
endless, wall-to-wall
(3) Verb phrases:
e.g. to be covered in, to be dying of, to be up to one’s

eyes in

(4) Counterfactual expressions (often used in conjunction
with literally, nearly / almost and related metalingual
‘triggers’):
e.g. [ ran a mile when I saw her; we literally froze to
death; I almost wet myself when [ was waiting to go
on; [ nearly died of thirst waiting for them.

4.2.3 £ Df (Others)

(1) Built from Legend. Styled for Today. (Black Hills
gold jewelry)

(2) Hide-A-Way from it all in beautiful Custer State Park
(Blue Bell Lodge & Resort)

(3) Breathtaking, Exciting, Thrilling and Electrifying!
.(Helicopter tours) etc.

5. VMU 27 (Rhetorical Devices)
5.1 X8 (Repetition) - 35 (Parallelism)
FEIELH A AGESE (alliteration) <CfHIEE (rhyme)
BREDEBRMEITGEENDN, ZTFITA 7
FaE5EZESRREBIIEDIRDE LV KT, BKER
ROBEINDTIVEERDLRFED 1 OTHDLLEF R
%o KAEIE 18 HfdE b FHE DR E THEbIL TV
BbHLbEWFED 150D K 5 T (Brierley, 1995: 182),
Leech (1966:190) b ZDHEMMEICER L, KD XD
REERBT LTS (BATIIR 226 TT Y b E
L, mEOITIISHRABRPRORERFHRTEINT
W5a) -

It’s new!
It’s crisper!
It’s lighter!
It’s the
New Ryvita

WHNET KB AR TFESEA NS, 2 Tor
YU E =R BEFER 5 TdH D, Cook (2001: 140)
IFAEFNEIZ DWW TIRD L H I, £LTT A DD
DE AT ATIFE TEbony) (1945 FAITI) (2HBHE S
NI=BIRIEWLREZRBA LTINS

-+ Parallelism may be found at all levels: graphology or
phonology, lexis and grammar, semantics and discourse.
These different levels of parallelism may coexist in a
single text -

I FOUND A WAY TO BE A GOOD MOTHER AND
STILL BE A GREAT MOM. (American magazine ad for
the children’s drink Sunny Delight)




AR KT BE&

HilE

:[H

ZOEEICE, 4 NAOBAOFERELE T Y
FICBE AR  Sunny Delight’ (B4 v 7zo5
WOF Ly IVa—R) #ESEERHY, BBO
BB R— P DINZEHR D D FIZmNTND, 2D
IREEXIIEO B AN D,

parallelism (good mother / great mom) (2) phonological

(1) graphological

parallelism (/g/ /m/ /g/ /m/) (3) lexical parallelism (good /
great, mother / mom) DIEFFHI I & JH - TV % DI
EOETHARM,

TIE, 7 by bbb RAE - WHEDEF ER
T 5

(1) Cedar Shore is Fun! Cedar Shore is Business!
Cedar Shore is More! (Cedar Shore)

(2) It’s about hard work, it’s about discovery, it’s about
people, their families and the history of the oldest gold
mine in the West. (Homestake visitor center)

(3) FREE Attractions Coupon Book! FREE Country
Music Show! FREE Pick-up & Delivery! FREE
Parking at FREE Parking at Mt
Rushmore (Sightseeing bus called Gray Line)

(4) Visit the Valley. Experience the Valley. (Western
Nebraska)

(5) More Adventure!
(6) Big Pool! Big Fun! (Swimming pool)

(7) Good times. Good friends. Good food.
fun. Good luck. (Gaming-house, Deadwood, SD)
(8) Tonight, tonight! (The Black Hills playhouse)
(9) Day by day we are moving closer to Baghdad. Day

Flying T!

More Fun! (Black Hills Maze)

Good

by day we are moving closer to Baghdad. (Nation-wide
television address of President George Bush for the Iraqi
War in 2003) etc.

=L, 9) @ZFFrEt=a—2n503HAT, E
A 22 (the United Nations’ inspection) BT & 2>
23 5. WMD (Weapons of Mass Destruction) 2
¥ ) KEMEE IR OPTA B2 R34 5712003 43
A7 AU BENA T 7ICBER LR, 7y ¥a XKk
FEAE M ICED Lz & EOFEHS TH D, #
HORIENBbNDH, BEH Y TICE GBI,
BUFUVAESBLET E—LTATF v R
R EERICBAAHEOBOZ b oz AMITE TH
F&T, EREHEORICHIIZTDORBELZE-> T
Z

o

5.2 thik - %FR (Comparison * Contrast)
(1) WHAT STANDS IF FREEDOM FALLS? (The

Berlin Wall Exhibit)

(2) Easy to Find ... Hard to Leave! (THUNDER ROAD,

family fun park)
(3) A LOOK BACK AT YESTERDAY ... A STEP
AHEAD TO TODAY! MEMORIES FOR

TOMORROW (Silverado, gaming & restaurant)

(4) Where You Do As Much — Or As Little — As
You Please! (Palmer Gulch Resort, campground)

(5) At Main Stay Suites we have created a lot of home
for only a little bit of price. (Main Stay Suites, motel)

(6) This Small Ad Can Save You “BIG BUCKS” (Best
Western, motel) etc.

5.3 BEEE - B1#E (Alliteration + Rhyme)

(1) Stamper “Setting the Standard” (Stamper, gold
jewelry store)

(2) THE WEST AT ITS BEST (Sheridan, Wyoming)

(3) The One Stop Fun Spot! (Family amusement park)
etc.

24% (Pun)
72 Ui (pun) (ZOWT

54 LN - 5
Wales (1989: 384-5)
KDL HIZIBERT WA

. According to OED the word ‘pun’ (of uncertain
origin) did not appear in English until 1662 with Dryden;
yet this word-play is found in English literature since
earliest times A pun involves the use of a
polysemous word to suggest two or more meanings or
the use of homonyms, i.e. different words which look or
sound the same but which have different meanings.
The whole point of a pun, however, is the user’s intent to
effect from the

produce a humorous or  witty

juxtaposition of meanings - - -

Lol W) SEDOEFUIENTILR VA,
OED IZ LHIEEEDEAN KT AT 2 1662 FIZH)
DTHEST7ZL I TH D, LN OSEHEOITEEK
DBEERZWHTEZLIZEY, =2—FET7°UV 4> k
BRI ARHT I LR B E LTV D, 2L,
2T AOEEEZFIK ZEEBXLTWDIAEOHR
KRBWTZ LA RAEIEE 2RIV E IR
biuAH, Carter (2004: 9D)IE Y 4 v hOFERAE LT
FlehzbE 0 Em<FHEEZ L TWRVnE 572!

. Puns are simultaneously reputable and disreputable.
In written texts puns are regularly seen as a lower form
of wit or are associated with less highly regarded genres
such as tabloid newspaper headlines, graffiti or

advertising copy -



EUL2NOLHERELTHEE (QAulw<) %
BSZENHDN, BEICL> TRETDHOFHI
EFEELHEEERB1E 5, T CANCODE (the
Cambridge and Nottingham Corpus of Discourse in
English) I— /NN AK D EDHTRo EREH L7z TR
EIBEL2NZ 1 DAL THBN, 1FUR
ATHIDEIRIELRNEED LENHHDNE
B &, ME<@EoELHETS:

(Members of a family in Cardiff are preparing food for
“a party. <S§ 01> is female (45), <S 02> is male
(19), <S8 04> is male (49), <S 03> is male (46).
<§503> is <§ 04>'s brother and visiting. <S 02>
is the son of <S8 01> and <S 04>.

<S 01> : Now I think you’d better start the rice.

<§ 02> : Yeah. What have you got there?
(pause]

<§ 01> : Will it all fit in the one?

<§ 02> : No. We’ll have to do two separate ones.
(pause]

<503>:
(pause]

<§03>:

<§ 02> : 1t’s raisins and (inaudible]

<§ 03> : Er oh it’s rice with raisins is it?

<S04> :
(laughter) Erm

<§ 03> : There must be a raisin for it being in there.

(Carter, 2004: 92-93)

What next?

Foreign body in here. What is it?

No. No. No. It’s not supposed to be.

TiE, EfZBEL THD,

(1) CRAWLING WITH EXCITEMENT (Reptile
gardens)

(2) IT’S A-MAIZE-ING! (Corn Palace, Mitchell, SD)

(3) Satisfy your thirst for knowledge (Budweiser beer
school)

(4) Wallcome to the World’s Most Famous Drug Store
(Wall Drug, drug store)

(5) A “spirited” victory for anime (Newspaper headline
saying that Miyazaki Hayao was awarded ‘Academy
Award for 2003’ for his animation ‘Spirited away’))

(6) IF YOU STAND FOR ABORTION, DON’T STAND
FOR SD. (Billboard for the gubernatorial election in
1994)

(7) A little change can change a lot. (MacDonald
donation box)

(8) That’s cooll Monumentally cool! (TV chocolate

advertisement)
(9) Q: How do you get down from elephants?

A: You don’t, you get it from ducks. (Wales, 1989:
385)
(10) A PAWSITIVELY FUN FAMILY EXPERIENCE
(Build-a-bear workshop)
(11) Grate Expectations (Fireplace shop) (Goddard,
1998: 125)
(12) Falling for the autumn leaves (Newspaper headline)
(13) Fall falling back, spring springing forward
(Newspaper headline)
(14) your body checks in and your mind checks out (The
Western Resort)

6) & (8) DERIIOVWTHLHMHEMZ B,
(6) T OBMmEDEEFISRD, BIET D%k EL
SETHEIZTAVASLWEHBHHTH D, A
DEANIXRZFOZEBRZET " MHmEEE’
(gubernatorial election, X2 HIIEEE 11 ADHE 1
ARBHOEHDKER) WA LN, SiEMIC
FEZT=RmENZEE EiRFH (abortion)
DFWMETORBETH oI ENS DL D IaHLH
2%, AT OERIZ EEEORHIXDE
DPNJERZIEEM (billboard) AL THN, T
CEROBZEA D ANLEESL L TWZOMNEIZ
FIRMIZ o7z, #ER, BEE 4% HFIL55%TH
®E) TwELL,
® EFFaal—boFLEINY— ¥ ILDOT
— AT, ¥RITIT ‘EELSY (national monument)
IZHEE S 11TV S Mt. Rushmore D& AILIZRY 5 3172
DF %478 4 NDKHEE (George Washington / Abraham
Lincoln / Thomas Jefferson / Theodore Roosevelt) DER
MEDONTWE, Fadl—brD2 ‘cool’ THBD
FHBAALDIE, 4 N\OKHEORHKODMBT A
ABLLKATF—INKEL, ‘B&HelL T’
(monumentally) ‘& TD®H72< " (monumentally)
FESLNDORES ETHRRN,
EZAT, EEOBRZELF T EZZC2NIL,
ZTOHENSE 8 DDYA TIHETEESITHS :

5171 (Ffh4 T play-on-word 3 3) :
SUNLIGHT IS BEST (Soap called ‘Sunlight’ , Myers
1994: 64)

51472 GEDEZHMEEFATS) :

Satisfy your thirst for knowledge (Budweiser beer
school)

51473 GEOBRRERDEZD) :

A : How do you get down from elephants?

B : You don’t, you get it from ducks.
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517 4 (238IZ#E > T play-on-word §2) :

I can’t afford a Ford.

IAT 5 (A MLO—EZFAT ) :

A “spirited’ victory for anime ( ‘Spirited away by
Hayao Miyazaki)

71476 GEDO—H (maize) T play-on-word § 5) :
IT’S A-MAIZE-ING! ( ‘Corn Palace’ in SD)

51 77 (FELLE T paly-on-word § %) :

(1) Wallcome to the World’s Most Famous Drugstore
(Drug store called “Wall Drug’ )

(2) Fan-kaz-tic! (Matsui Kazuo’s debut of Major League)
Y1478 (F&EML T play-on-word I 2) :

(1) Mojohjima (Johjima’s activity in Major League)

‘AT 4 O ‘BIEFFEXE (antanaclasis) 1
‘FIEFEFEE (homonym) ZRETHOLLHEER
RekiiE T, HEBITHARTE OBALA @G I D72
FHMEHMNS HEAGBREETS #HiTl L
¥’ (paronomasia) ICHEMLIL T3, £L T ‘A1
77 RECSNOBONET, KREOANY FT
AVRBRECESRENGEEREROFETH S, (2)
132004 4, BAIFEDOEL I BT E2L— (AV Y —BE
B SCERFTEAIETRE, Wk — L 5 > 280 3 &4,
2 DUER(D BAGE 1), &5 FTHHE) Zfio miIfx
BHROEEEZR L D2HD5a—I— T OHFH DN\
RSIA4 > THD, ‘F17 8" ()IIHRS DETE (mojo)
DM o Tz XD BIFEETF—LAREBNEREF T, HN
FIFEITAL o e RIC A a7 A — RO BB R B
LHENEZXFTHD, TOK, HIBE5<ED
BRNGAINT, Ex A& UEREBENTEBH
HHTZ o 7=,

55 EE (Mixture)
(Pun + Rhyme)
(1) FROM THE WILD SIDE TO THE WILD RIDE
(Sheridan, Wyoming)
(2) I scream (Ice cream) You scream We all scream
For ice cream (Nursery rhyme popular among children)
(Parallelism + Contrast)

(1) You will feel them before you hear them. You will
hear them before you see them. (Wild horse sanctuary)
{ Alliteration + Pun))
(1) Bend and Break!
(Repetition + Parallelism + Rhyme)
(1) GREAT FACES GREAT PLACES (National

monument at Mt. Rushmore, SD) etc.

Gone-Zilla! (Newspaper headline)

6. REIC
— T, TREEZTFEO (1) EE (attention) Z

i, (2) Bk - Bl (interest) Z5IEE IS H,
(3) B (desire) ZHf/=H, £< (4) i1 (memory)
D IE, ELTHERENIZEMSND (5) 178
(action) 2 Z I VB LD BHAEEZFE> TS, £
DIeDIEEITIEI T I XA RS DT 7 A MR
FROXIIBREFBLOTIRNELESINTNS,
FRITIRE - MiFiE (repetition * parallelism), FL#K -
X He (comparison * contrast), B8 < HI#E (alliteration -
thyme), 7ZU 2 (pun), IBE (mixture) 72ED L
M w2, ZFFITENS NI NEE5Z 55
ARTTFO—ELTBO TR TEHEIN TN S,
EO0DT, IZU2NUIEEED (play-on-word) DR
D ET, £ONY T— 3 VNIREFHIC R E S
DEATHENTHEAEINTNEXLDITHS,
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A STUDY OF ENGLISH ADVERTISING
— ON THE LINGUISTIC STRATEGIES —

Nobuyoshi MATSUI

ABSTRACT : Advertisements, in general, are communicated to the receivers through the media such as television,

radio, newspapers, magazines, billboards and pamphlets. According to the dictionary (OALD, 6" ed. 2000), ‘to

advertise’ is defined as “to tell the public about a product or a service in order to encourage people to buy or to use it.”
The major aim of advertising is therefore to interest or attract the receivers on what is referred to, and to encourage

them to do something toward it. In order to carry out the functions, advertisements use a number of different

linguistic strategies in ways which are often memorable and amusing, and it seems that puns, above all, among
several different rhetorical devices are considered to be an effective linguistic strategy.

Key Words: English advertising, pamphlet, catchphrase, rhetoric, play-on-word




